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TV-free week: power down, dream big
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,~'Telgvisionisa vast wasteland."
-1961 Federal Commlfnications

Commission Chairman Newton Mi­
now'I's there any question about the ef­
, fect of Tvon viewers, oil society?A

University of Chicago study dem­
onstrated that the 'more time people
spent with screens, the less likely they
were to vote. Other studies conclude

that watching TV leads to obesity, il­
literacy and violence.

A Harvard Universitystudyshowed
thatsymptomsof eating disorders muI­
tiplied five times among teenage girls
on Fiji since television arrived on the
PacificIslandin 1995.Itis documented
that families and communities suffer

when people are more solitary and
sedentary.

April 21-27is the 14th Turnoff TV
Week. Sponsored by the Center for
ScreentimeAwareness (screentime.org),
the 2008 theme is Power Down, Dream
Big.Theeventsuggeststhatyounotwatch
TV foranentireweek. Instead,theCenter
for Screentime ,Awareness encourages
people to have meals together, take ad­
vantage ofphysicalfitnessopportunities,
read, go to real life events, play games
together and just enjoy the company of
other human beings, pets and nature.
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In 1977, Jerry Mander, the former

human mind and 1xxly.Forexample,the
induction of alpha waves,a hypnotizing
effectthata motionless mind enters;how
viewersoftenregardwhattheyseeon tele­
vision as real,eventhough the programs ,
are filled with quick camera switches,

'rapid image movement, computer
generated objects, computer generated
niorphing and other technical events;
the phicement of artificial images into
our mind; and, the effects that large
amounts 'of television viewing have
on children and the onset of attention
deficit disorder.

The first argument is about the
process that has redirected human
experience and perceived reality .to
the point that teleVision seems useful,
interesting, sane and worthwhile. The
second argument concerns the control
exerted on viewers.,Thethird argument
addresses the effectsof television upon
the human body and mind, effects that
fit the purposes of the people who
control the medium.

The, fourth arguriIent asserts that
television has no democratic potential .

,Themediumchoosesthecontentrrom /
a narrow fieldof possibilities, which re- /

shattered, then restructured through
the use of a few simple techniqueslike
fast -moving images, jumping among

'attention focuses, and switching
moods. Television imagery is a form
of sleep teaching. The information
goes right into our memory but we
don't react to it. When you watch
television you are, training yourself
not to react. But later on you may
find yourself doing things without
knowing why you're doing them or
where the idea came from.

Television offers neither rest nor

stimulation. Television inhibits yout
ability to think, but it does not h~ad
to .freedom of mind, relaXation or
renewal. It leads to a more exhausted

mind. You may have timeout from
prior obsessive thought patterns,
but that is as far 'as television goes.
The mind is never empty, the mind
is filled. What's worse, it is filled with
someone else's obsessive thoughts
and images.

Why do you think they call it
programming?

••••••
Turnofft\;Week is a time for each

of us to look at our relationship with
the screen, to think about how it affects

us and our family and to consider all
the things we could be doing orlearn­
ing or experiencing, which would
lead to more functional, healthy and I

perhaps interesting lifestyles. '

Charlene LaVoie is the community
lawyer in Winsted. Her office isfunded
by the Shafeek Nader Trust for the
Community Interest.

strictshuman understanding. Mander's
conclusion isthat, when taken together
these arguments suggestthat television
is not "reformable:'..... ,.

Sales, by definition, is the process
of convincing s9meone to purchase
what they don't need. Advertising tries
to convince you that the solution to a
problem or the fulfillment of a desire
can only be achieved through the
purchase of a product But "need" is
something basic to human survival or
contentment - food, shelter, clothing,
peace, love,safety,companionship,and
a sense of fulfillment - that people
will seek whether or not there is ad­

vertising.
Televisionpromotes alifestyle. Itis a

virtual reqIity that advertisers and net­
works seekto promote in order to make
money. While watching television, the
viewer is 'not seeing the world as it is
- it is a world created by advertising.
Television programs are put together
with the express purpose of promoting

,a consumer society.
What makes television different

rrom other forms of advertising, is
that the viewer has no control over the

images. The images are controlled at
the pace of the advertiser; the viewer
watches passively. The only way to
escape TV images is to turn the ma­
chine off. The medium of television

is controlled by the sender, not the
viewer.

••••••
Advertisers knows that before you

can convince anyone of anything, a
viewer's existing mental state must be

CHA.RLENE LAVOlE
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presidentofanationaladvertisingagency,
wrote "Four Arguments for the Elimi­
nation Of Television:'Today,it is more
relevant than ever. '

Mander describes how television is

advertising.Its purpose isto sell.He also
exploresthe impact televisionhas on the

"Winston turned a switch and the

voiCesank somewhat, though the words
werestilldistinguishable.Theinstrument
(the telescreen, it was calIid) could be
dimmed, but there was no way of shut­
tingit offcompletely ... Winston kept his
back turned to ,the telescreen."

;;~J984 by Ge.orge.Orwell,
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